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Building a channel brand has been a heated topic in the radio broadcasting industry 
over recent years. This thesis examines the development process and the current status 
of brand management in China’s radio channels, applies a brand management model for 
radio channels to produce an in-depth case study of brand management at Xiamen 
Travel Radio — the first travel-oriented radio channel in Fujian. The study finds that the 
newly-founded Xiamen Travel Radio has drawn on the experiences of Xiamen’s four 
other radio channels to build a preliminary concept of brand management, and adopted 
measures to develop signature programmes, to foster high-profile hosts and to build its 
CI. However, the channel still lacks a systematic approach to overall brand management 
of a radio channel as a whole based on relevant theories. Brand management of a radio 
channel requires continual attention to the brand’s positioning, image, marketing, 
extensions and brand innovation, which constitute the core competitiveness of a radio 
channel. 
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